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14th World Congress 
in Supply Chain OR Leadership Summit OR Business Manager 

JAN 27-28, NEW ORLEANS  JAN 22, ST. AUGUSTINE, FL JAN 27-30,  WESTON, FL

JANUARY ADVERTISERS:
PURCHASE AN AD IN DECEMBER 2019, RECEIVE YOUR JANUARY 2020 AD AT 40% 
DISCOUNT. 2% EARLY CONTRACT SIGNING FOR 2020.
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FEBRUARY ADVERTISER SPECIAL BONUS

DEVICE RECALLS & WARRANTY RESOLUTIONS
Track-and-trace capabilities represent only part of the equation as HPN examines additional parts of the 
process to benefi t patient and facility. 

QUALITY/STERILITY ASSURANCE
HPN explores the spectrum of quality/sterility assurance best practices – from the easiest and most expedi-
ent to implement to the most diffi cult but highly valuable. 

PATIENT POSITIONING & PRESSURE MANAGEMENT
HPN shows how using the right products and procedures to move patients routinely prevents pressure ulcers 
from developing and prolonging lengths of stay. 

CATHETERS & INFUSION PUMPS
HPN highlights some of the more notable and useful processes and products designed to prevent infections 
in patients via these invasive devices.  

STOREROOM/WAREHOUSE DESIGN
Providers and suppliers share tips and tricks on how to make effective and effi cient use of space and busi-
ness opportunities with their existing facility footprint.

SIGNET AD RECOGNITION STUDY: 
A FREE AD EFFECTIVENESS STUDY CONDUCTED BY SIGNET RESEARCH FOR ALL FEBRUARY 
FULL-PAGE ADVERTISERS. 

McKenna Lecture & SC Symposium    FEB 26-27, ARIZONA STATE UNIVERSITY

TRADESHOW COVERAGE

PURCHASED SERVICES
HPN examines how this contractual designation promises to change supply chain department designations 
and infl uence going forward.

VISUAL INSPECTIONS
HPN explores how SPD departments can use this technique to contribute to high-quality cleaning, disinfec-
tion and sterilization performance.

OR TURNOVER & SCHEDULING
Operating rooms and surgical suites rely on consistent and effi cient facility management to deliver optimal 
patient outcomes without sacrifi cing patient and worker safety. HPN features some of the notable practices 
and products making this happen.

IP-EVS PARTNERSHIPS
HPN shares examples, tips and tools from the pros on how these two departments work together to keep 
facilities clean to prevent exposure to infectious organisms.

SUPPLY CHAIN & IT COLLABORATION
Tracking product development and supply transactions to forecasting product consumption and procedural 
demand illustrate the need for these two departments to team up. 


